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Research interests: Consumer culture, sociology of capitalism,
material culture, political morality, valuation studies,
embodiment, gender, historical sociology, ethnography, and
European capitalism.

Since 2021 she is Full Professor of General Sociology at the Department of
History and Cultures of the University of Bologna, where she teaches Consumer
Culture; Sociology of Modernity and Body, Gender & Society at the PG level;
Culture & Society at the UG level; and the module Sociology of Food
Consumption for the Master in Food History and Culture.

From 2017 to 2020 she has been Full Professor of General Sociology at the
Department of Social and Political Sciences of the University of Milan, where she
taught Consumer Culture at the PG level and Sociology at the UG level, as well
as the PhD courses Visual Methods and Contemporary Sociological Theory.

In 2013 she obtained the National Habilitation for Full Professor in the
disciplinary fields of General Sociology; Sociology of Culture and
Communication; and Economic Sociology.

From 2006 to 2016 she has been Associate Professor of Sociology of Culture and
Communication at the Department of Social and Political Sciences of the
University of Milan, where she taught Sociology of Consumption; Sociology of
Intercultural Relations; Sociology of Cultural Processes; Sociology of
Communication; and Sociology & Psychology of Food. She also taught modules
on Consumer Culture and on Gender Issues for the Phd School, and the module
Inequality, Poverty & Consumption for the Walter Tobagi School of Journalism.
She has been co-responsible for the Department’s Research Internationalization.
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Curriculum Vitae Roberta Sassatelli, BA, Ma, Phd

From 2002 to 2005 she has been “Rientro dei Cervelli” Associate Professor of
Sociology of Culture and Communication at the University of Bologha, Faculty of
Literature and Philosophy, where she taught Sociology of Consumption &
Fashion; Sociology of Communication and Sociology of Food.

From 1995 to 2005 she has been Lecturer in Sociology at the Faculty of
Economic and Social Studies, University of East Anglia, Norwich (UK), where she
taught Body & Society; Culture & Society; Qualitative Methods of Social Enquiry;
Issues in Cultural Politics; Sociology & Philosophy; and Consumer Culture. She
has been co-director of the Master in Cultural Politics and Equal Opportunity and
Women'’s Officer of the Faculty of Economic and Social Studies.

1996 - PhD in Social and Political Sciences, European University Institute,
Florence.

1995 - Master Econ (with distinction) in Applied Social Research, University of
Manchester, Manchester.

1991 - BA (cum laude) in Political and Social Sciences, University of Bologna,
Bologna.

Since 2024 she has been Co-Editor of the Consumption and Public Life Series at
Palgrave Macmillan.

Since 2022 she has been member of the Editorial Advisory Board of Consumption
and Society.

Since 2020 she has been Co-Editor of the European Journal of
Sociology/ Archives Européennes de Sociologie.

In 2004 she has been a founding member of Studi Culturali, she is since member
of the Board of Directors, and she has been Co-Editor in Chief from 2013 to
2015.

Since 2001 she has been member of Rassegna Italiana di Sociologia, serving as
Review Editor from 2003 to 2009 and as Editor in Chief from 2016 to 2018.

Since 2013 she has been member of the Scientific Committee of Sociology at the
publishing house Il Mulino and since 2016 member of its Editorial Advisory Board.

Since 2012 she has been member of the International Editorial Board of Revista
de Extensdo e Estudos Rurais (Universidade Federal de Vicosa, Brazil) and of
AboutGender. Since 2009 she has been member of the Advisory Board of
ZoneModa Journal, an interdisciplinary bilingual journal in Fashion Studies.

Previously, she served on the International Editorial Board of the International
Journal of Sociology of Agriculture and Food (2011-2018); on the International
Editorial Board of the Journal of Sociology (Australian Sociological Association,
2009-2011); on the Editorial Board of Sociology (British Sociological Association,
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2002-2004); and on the editorial team of the journal Il Mulino (2004-2008).

From 2019 to 2023 she has been member of the Advisory Board of the ERC
project “Digital Values. Construction of Values in the Digital Spheres”, Hebrew
University of Jerusalem.

From 2017 to 2020 she has been Principal Investigator of the research team of
the PRIN project “Death, Dying and Disposal in Italy. Attitudes, Behaviours,
Beliefs and Rituals in Italy”, University of Milan Research Unit.

From 2015 to 2017 she has directed the PUR project “The Parallel Market of
Commercial Home Hospitality”, Department of Social and Political Sciences,
University of Milan.

From 2013 to 2017 she has been member of the Scientific Advisory Committee of
the ERC project “Global Social Media Impact Study”, Department of
Anthropology, UCL, London.

From 2012 to 2013 she directed the research project “Quality Circuits and City
Credentialization in Bologna”, Istituto Cattaneo and Province of Bologna.

From 2009 to 2015 she has been member of the international research network
“Global Denim”, organised by the Department of Anthropology, UCL London, and
the Faculty of Humanities, University of Manchester.

From 2009 to 2012 she acted as consultant for SPREAD, European Social Platform
Identifying Research and Policy Needs for Sustainable Lifestyles 2050, within the
Seventh EU Framework Programme.

From 2008 to 2012 she directed the research project “Consumption and the
Middle Classes”, funded by the Italian Council of Social Sciences (CSS).

From 2008 to 2010 she has been member of the International Research Board of
the project “Ethical Consumption in the UK and Europe: New Developments and
New Challenges for Policy, Practice and Research”, funded by the ESRC, UK.

From 2007 to 2009 she has been member of the research team of the PRIN
project “Borderline Economic Cultures: Family Networks and Second
Generations between Consumption and Solidarity”, University of Milan Research
Unit.

From 2006 to 2007 she has been Principal Investigator of the FIRST project
“Gender, Bodies and Trans Identities”, Department of Social and Political
Sciences, University of Milan.

From 2005 to 2008 she has been Principal Investigator of the Work Package
“Consumers and Consumption” within the project “Post-Democracy and New
Forms of Political Participation. Consumers and Citizens”, funded by the
Austrian Ministry of Science within the Node Initiative.

From 2002 to 2005 she has been Principal Investigator of the MIUR “Rientro dei
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RESEARCH AFFILIATIONS
AND ACADEMIC MEMBERSHIPS

ACADEMIC AND
PUBLIC ENGAGEMENT

Curriculum Vitae Roberta Sassatelli, BA, Ma, Phd

Cervelli” project “Food Traditions, Trust Regimes and Risk Communication”.

From 2001 to 2004 she has been Principal Investigator of the Italian unit of the
European project “Trust in Food: a Comparative and Institutional Study”,
funded under the Fifth EU Framework Programme (Quality of Life).

Since 2025 she has been the Department Delegate of the Department of History
and Cultures at AlmaAl - Alma Mater Research Institute for Human-Centered
Artificial Intelligence, University of Bologna.

Since 2025 she has been member of the Scientific Board of the Doctoral Program
“Histories, Cultures and Politics of the Global” at the University of Bologna.

Since 2024 she has been member of the Interuniversity Centre Dis-4Change -
Centre for the Studies on Climate and Environmental Discourse.

Since 2023 she has been member of the Centre for the History and Culture of
Food (CeSCA), Department of History and Cultures, University of Bologna.

Since 2022 she has been member of the Centre for Gender Studies and
Education (CSGE), Department of Education, University of Bologna.

From 2013 to 2021 she has been member of NETSHUFOOD, Network of Social
and Human Sciences for Food, a LERU research and advisory network on Food
Studies, University of Milan.

From 2011 to 2015 she has been member of the Scientific Committee of the
Istituto Carlo Cattaneo, Bologna.

From 2010 to 2014 she has been member of the Scientific Board of the Doctoral
Program in “Applied Sociology and Social Research Methodology”, University of
Milano-Bicocca, where she taught the module Gender Issues.

Since 2008 she has been member of the Scientific Board of the PhD Programme
in “Sociology and Methodology of Social Research” (SoMeT), where she currently
teaches Contemporary Sociological Theory.

From 2007 to 2021 she has been member of the Centre for Studies and Research
on Women and Gender Differences (GENDERs), University of Milan.

From 2007 to 2015 she has been member of the Scientific Committee of the
Italian Council of Social Sciences (CSS), Rome.

Since 1995 she is member of the RN5 Sociology of Consumption, ESA.

Since June 2026 she is Vice-President of the Emilia-Romagna Gramsci
Foundation, whose Scientific Committee she has been member since 2023.

In 2025 she co-organised the roundtable “Body and Consumption” for the mid-
term conference of the RNO5 Sociology of Consumption, European Sociological
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Association, Prague.

From 2018 to 2019 she participated in the initiatives of Casa della Cultura in
Milan, including workshops on Capitalism, Consumption and Sustainability and on
Changing Gender Relations.

In 2016 she organised the session “Consumption and Leisure” for the conference
marking the 90th anniversary of the Italian Statistical Institute (ISTAT), Rome.

In 2013 she co-organised two joint sessions (RN5 Sociology of Consumption and
RN28 Society and Sport) on “The Commercialization of Sport and Fitness” for
the ESA Conference, Turin.

Since 1995 she has organised numerous academic and public seminars, among
which at the European University Institute, the University of East Anglia, the
University of Bologna, the University of Milan, and Istituto Cattaneo on topics
including Goffman, Interaction and Framing; Cultural Politics and
Interdisciplinary Research; Trust, Food and Sustainability; Consumers and
Citizens; Economic Lives and Moral Boundaries; Emotions and the
Commercialization of Everyday Life.

From 1994 to 1997 she contributed to the organisation of cultural activities at
the Istituto Gramsci Toscano, Florence.

Since 2025 she has been Visiting Professor at the School of Sociology and Public
Policy, ICSTE, Lisbon, where she teaches a module on Theories of Modernity.

From 2008 to 2022 she has been Visiting Professor at the University of
Gastronomic Sciences, UNISG, Bra (Cuneo) where she taught Sociology of Food
and Wine Consumption.

In February 2016 she has been Visiting Professor at the Department of Sociology,
Goldsmiths’ College, University of London, where she taught Methods and
Theories for the Sociology of Consumption.

In January 2014 she has been Visiting Professor at the School of Social and
Behavioural Sciences, University of New England, Armidale, Australia.

In Winter 2006-2007 she has held an International Research Fellowship within
the ESRC/HARB programme “Cultures of Consumption” at Birkbeck College,
University of London, where she organised the workshop “Sustainability, Critical
Consumption and Responsible Pleasures”.

In April 2004 she has been Visiting Fellow at the Faculty of Humanities and
Social Sciences, California Institute of Technology (Pasadena, CA).

Apr. 2026 - Paper “Entangled Realities: The Paradoxes of Interdisciplinarity and
the Study of Culture”, Conference “History and Future of
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Kulturwissenschaft/Scienze Culturali”, Villa Vigoni Deutsch-Italianisches
Zentrum fur den Europaischen Dialog, Como.

Mar. 2026 - Paper “Nutrire il corpo, costruire il genere: continuita e mutamento
nelle pratiche alimentari”, Giornata di Studi “Corpo, genere e alimentazione:
Dialoghi tra le scienze della nutrizione e studi sociali”, Universita di Milano e
Centro Genders.

Mar 2026 - Paper “Il corpo, la pratica il confronto. Per una genealogia
dell’esercizio e dello sport”, Giornata di Studi “Homo Orizontalis”,
Dipartimento di Scienze Politiche e Sociali, Universita di Firenze.

Nov 2025 - Keynote: “Moral Economies of Consumption. Sustainability,
Inequality and the Moralization of Choice”, Jornada Intercongresual/Comité
Sociologia del Consumo FES “Nuevos v viejos retos para la Sociologia del
Consumo” Universidad Complutense, Madrid.

Nov. 2025 - Paper: “Doing, Positioning, Performing. Gender, Body Politics and
Authenticity in a Commercialized World”, Esa RN33 Women’s and Gender
Studies Midterm Conference “Gender Relations in a Changing Europe”, Institut
d'Estudis Catalans, Barcelona.

Aug. 2025 - Keynote: “Bodies, Billionaires and the Logic of the Commodity.
Conspicuous Sustainability, Degrowth, and Decoloniality”, ESA RN0O5 Midterm
Conference “Uncharted Territories in the Sociology of Consumption”, Charles
University, Prague.

June 2025 - Keynote: “Degrowth and Conspicuous Sustainability. The Moral
Economy of Climate Change in Europe and Beyond”, DIS-4Change Biennial
International Conference, University of Bari.

June 2025 - Keynote: “Food for the Sociological Imagination. Competitive
Consumption and Authenticity, Trust and the Common Good”, 10th International
Conference “Interdisciplinary Food and Drink Studies”, University of Tours.

Nov. 2024 - Keynote: “Sociological perspectives on taste, food and identity”,
University of International Studies of Rome, Conference “Italianita nel mondo
fra cultura ed economia del Made in Italy”, Centro Studi Americani, Roma.

Aug. 2024 - Paper: “Embodiment and Consumption. Habitus, subjectivity, and
commercialization”, European Sociological Association, RN5 Consumption
Network, University of Porto.

Sep. 2024 - Contributo “Paradossi dell’interdisciplinarita “, Roundtable on
Interdisciplinarity, Conference for the 20 Years Anniversary of the Journal Studi
Culturali, University of Bologna.

May 2024 - Contribution: “Dancing Masks. Identity and Alessandro Pizzorno’s
latest book”, Conference: "Pensare la societa. La lezione di Alessandro
Pizzorno", Italian Institute for Philosophical Studies, Naples.

Oct. 2023 - Opening Lecture “Rethinking gender as a fundamental category for
sociological analysis. From intersectionality to queer identities”, Year 2023-24

© Unione europea, 2002-2017 | europass.cedefop.europa.eu Pagina 6 / 15



SKeuropass

Curriculum Vitae Roberta Sassatelli, BA, MA, PhD

PhD Programme in Social Sciences, Department FISPPA, University of Padova,
Padova.

June 2023 - Keynote: “Il genere: tra binarismi, intersezionalita e neutralita di
genere”, |l National Congress SIPED “Battaglie quotidiane. Sguardi educativi su
generi, sessualita e violenze”, Siracusa.

Oct. 2022 - Contribution: “Genere, spazialita, consumi”, Workshop “Gli spazi
delle donne: casa, lavoro, societa”, MDW 2022 Milano Digital Week, Milan.

June 2022 - Contribution: "Teaching Consumption”, Social Sciences Research
Workshop “Teaching Cultural Sociology”, University of Trento, Trento.

May 2022 - Paper: “The New Territories of Consumption in the years of the
Italian Economic Boom. Sociology, Power and Critical Theory”, Interdisciplinary
Conference “Sorrisi e Consumi. Divismo, pubblicita e stili di vita nell’Italia del
boom economico”, University of Bari.

Feb. 2022 - Paper “Notes for a genealogy of contemporary consumer society”,
Workshop “Consumption, Forms of Governance and Crisis”, National Center of
Social Research (EKKE) and University of Athens (online).

Dec. 2020 - Contribution: "Consumption, Class and Gender. Italian middle
classes facing the crisis”, Cassini Workshop "Pathways to Citizenship. European
Societies Amidst Migrations and Affluence”, Department of History and Cultures,
and Embassy of France (online).

Jan. 2020 - Semi-plenary Keynote: “Commodities, Value and Subjectivity”, |V

SISEC Conference “La riscoperta del valore. Politeismo dei valori e ibridazione
dei mercati”, University of Turin.
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Selected Publications

Sassatelli, Roberta (2026). Interdisciplinarita e cultura materiale. Attraverso la capacita di aspirare e
oltre. Studi Culturali, 23(1), 45-68.

Sassatelli, Roberta and Ghigi, Rossella (2024). Body and Gender. Cambridge: Polity.
Reviewed in: Gender & Society, AboutGender and Relaces.

Sassatelli, Roberta (2019) (Ed.) Italians and Food. Basingstoke: Palgrave Macmillan.
Reviewed in: Modern Italy.

Sassatelli, Roberta and Arfini, A.E. G. (2017) “Creating Value, Consuming Bologna. The case of DeGustibo”.
Journal of Consumer Culture, 17, 3, pp. 542-61.

Sassatelli, Roberta, Santoro, Marco and Semi, Giovanni (2015). Fronteggiare la crisi. Come cambia lo stile
di vita del ceto medio. Bologna: il Mulino.

Finalist for the Italian Book Association of the National Prize for Science Communication.

Reviewed in: Partecipazione e Conflitto and Etnografia e Ricerca Qualitativa.

Sassatelli, Roberta (2015). "Consumer Culture, Sustainability and a New Vision of Consumer Sovereignty".
Sociologia Ruralis, 55, pp. 483-496.

Sassatelli, Roberta and Davolio, Federica (2010). "Consumption, Pleasure and Politics: Slow-Food and the
Politico-Aesthetic Problematization of Food". Journal of Consumer Culture, 10(2), pp. 1-31.

Sassatelli, Roberta (2010). Fitness Culture: Gyms and the Commercialisation of Discipline and Fun.
Basingstoke: Palgrave Macmillan.

Reviewed in: Choice, Journal of Consumer Culture, Sociologica, Journal of Sociology, and Contemporary Sociology.
Paperback edition: Palgrave Macmillan, 2014.

Sassatelli, Roberta (2007). Consumer Culture. History, Theory and Politics. London: Sage.

Reviewed in: Material World, Journal of Consumer Culture, Journal of American Culture, International Journal of
Consumer Studies, European Journal of Sociology, Journal of Sociology, Cultural Sociology, Século XXI. Revista de Ciéncias
Sociais, and Home Cultures.

Chapter 1 reprinted in A. Warde (ed.), Consumption. 4 Voll. London: Sage, 2010. Chapter 6 reprinted in P. Hewer, A.
Jafari and K. Hamilton (eds.), New Directions in Consumer Research. London: Sage, 2015.

Greek translation: Nissides, Thessaloniki, 2016.

Sassatelli, Roberta (2006). "Virtue, Responsibility and Consumer Choice: Framing Critical Consumerism’.
In J. Brewer and F. Trentmann (eds.), Consuming Cultures, Global Perspectives. Oxford: Berg, pp. 219-250.
Reprinted in A. Warde (ed), Consumption, 4 voll., London: Sage, 2010.

Sassatelli, Roberta (2004). "The Political Morality of Food: Discourses, Contestation and Alternative
Consumption”. In M. Harvey et al. (eds.), Qualities of Food: Alternative Theoretical and Empirical Approaches.
Manchester: Manchester University Press, pp. 176-191.

Portuguese translation: Tessituras, 3(2), pp. 10-34, 2015.

Sassatelli, Roberta (2004). Consumo, cultura e societa. Bologna: il Mulino.
Spanish translation: Amorrortu, Buenos Aires, 2012.

Sassatelli, Roberta, & Scott, Alan (2001). Novel food, new markets and trust regimes. European Societies,
3(2), 211-242.
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Full List of Publications
Books
Sassatelli, R. & Ghigi, R. (2024), Body and Gender, Polity, Cambridge.

Ghigi, R. & Sassatelli, R. (2018), Corpo, genere e societa, Il Mulino, Bologna.
Sassatelli, R.; Santoro, M. & Semi, G. (2015), Fronteggiare la crisi. Come cambia lo stile di vita del ceto medio, Il Mulino,

Bologna.

Sassatelli, R. (2010), Fitness Culture. Gyms and the Commercialisation of Discipline and Fun, Palgrave, Basingstoke.
Sassatelli, R. (2007), Consumer Culture. History, Theory and Politics, Sage, London.

Sassatelli, R. (2004), Consumo, cultura e societa, Il Mulino, Bologna.

Sassatelli, R. (2000), Anatomia della palestra. Cultura commerciale e disciplina del corpo, Il Mulino, Bologna.
Edited Volumes

Sassatelli, R. (ed.) (2024), Consumo e teoria sociale, Il Mulino, Bologna.

Sassatelli, R. (ed.) (2019), Italians and Food, Palgrave, Basingstoke.

Santoro, M. & Sassatelli, R. (eds.) (2009), Studiare la cultura, Il Mulino, Bologna.

Rebughini, P. & Sassatelli, R. (eds.) (2008), Le nuove frontiere dei consumi, Ombre Corte, Verona.
Leonini, L. & Sassatelli, R. (eds.) (2008), Il consumo critico. Pratiche, significati, reti, Laterza, Bari.

Edited Special Issues

Ghigi, R., Sassatelli, R. & Semi, G. (eds.) (2025), Enriching Sociology by Studying the Super-Rich, Rassegna Italiana di
Sociologia, 66(1).

Demaria, C. & Sassatelli, R. (eds.) (2015), Italianicity/ness, Studi Culturali, 12(3).

Sassatelli, R. (ed.) (2014), Genere ed emozioni, Rassegna Italiana di Sociologia, 54(4).

Demaria, C. & Sassatelli, R. (eds.) (2013), Visioni del femminile, Studi Culturali, 10(3).

Demaria, C., Sassatelli, R. & Terranova, T. (eds.) (2011), Studi Visuali, Studi Culturali, 8(2).

Sassatelli, R. (ed.) (2004), Sociologia dell’alimentazione, Rassegna Italiana di Sociologia, 44(4).

Sassatelli, R. (ed.) (2002), Sociologia del corpo, Rassegna ltaliana di Sociologia, 42(3).

Edited Italian Translations
(All Italian translations edited by R. Sassatelli)

Spillman, L. (2022). Sociologia culturale. Bologna: Il Mulino.

Lorber, J. (2022). Oltre il gender. | nuovi paradossi dell’identita. Bologna: Il Mulino.
Hochschild, A. R. (2015). Per amore o per denaro (2nd Italian edition). Bologna: Il Mulino.
Miller, D. (2014). Cose che parlano di noi. Bologna: Il Mulino.

Illouz, E. (2013). Perché [’amore fa soffrire. Bologna: Il Mulino.

Kawamura, Y. (2006). La moda. Bologna: Il Mulino.

Connell, R. (2006). Questioni di genere. Bologna: Il Mulino, Second, revised Edition 2011.
Sombart, W. (2003). Dal lusso al capitalismo. Roma: Armando.

Garfinkel, H. (2000). Agnese. Roma: Armando.

Refereed Journal Articles

Salomoni, A., & Sassatelli, R. (2026). Oltre [’identita disciplinare. Foucault e la genealogia del presente. Rassegna
Italiana di Sociologia, 67(1), 153-174.

Sassatelli, R. (2026). Interdisciplinarita e cultura materiale. Attraverso la capacita di aspirare e oltre. Studi Culturali,
23(1), 45-68.

Sassatelli, R., Ghigi, R., Boni, F., & Arfini, E. A. G. (2026). Between commerce and care: Intimate personalization,
authenticity, and the ambivalence of outsourcing funeral work. Frontiers in Sociology, 11, Article 1690172.
https://doi.org/10.3389/fsoc.2026.1690172

Ghigi, R., Sassatelli, R., & Semi, G. (2025). Enriching sociology by studying the super-rich. Introduction. Rassegna Italiana
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di Sociologia, 66(1), 95-107.

Sassatelli, R. (2022). Steccati e strategie. Goffman e i simboli di status di classe. Rassegna Italiana di Sociologia, 63(4),
957-964.

Sassatelli, R. (2022). Gendered Bodies. Notes on Embodiment and Gender. RELAces, 4(38), 81-91.

Sassatelli, R., & Arfini, E. A. G. (2017). Creating value, consuming Bologna. The case of DeGustibo. Journal of Consumer
Culture, 17(3), 542-561.

Sassatelli, R., Arfini, E. A. G., Piro, V., & Zambelli, L. (2016). Wikistudents. Teaching consumption through production.
Journal of University Teaching & Learning Practice, 13(5). https://ro.uow.edu.au/jutlp/vol13/iss5/16/

Sassatelli, R. (2016). “You can all succeed!”. The reconciliatory logic of therapeutic active leisure. European Journal for
Sport and Society, 13(3), 230-245.

Sassatelli, R. (2015). Liberare il corpo in quattro mura. Etnografia, incorporamento, spazialita del fitness. La Ricerca
Folklorica, 70, 27-46.

Sassatelli, R. (2015). Healthy cities and instrumental |eisure. Modern Italy, 20(3), 237-250.

Sassatelli, R. (2015). Consumer culture, sustainability and a new vision of consumer sovereignty. Sociologia Ruralis, 55,
483-496.

Sassatelli, R., & Davolio, F. (2014). “A cena da noi”. Ospitalita e negoziazioni simboliche della domesticita. Lares, 3, 503-
522.

Sassatelli, R., & Davolio, F. (2010). Consumption, pleasure and politics. Slow-Food and the politico-aesthetic
problematization of food. Journal of Consumer Culture, 10(2), 1-31.

Sassatelli, R. (2009). A fit body is never naked. Fitness and body transformation. ZoneModa Journal, 1, 40-65.
Sassatelli, R. (2007). Impero o mercato? Americanizzazione e regimi di consumo in Europa. Stato e Mercato, 2, 300-316.
Sassatelli, R. (2007). When Coleman read Garfinkel. SociolLogica, 1, 1-26.

Sassatelli, R. (2006). Kiistanalaiset tavarat. Tavaraistumisen ja tavaran statuksesta luopumisen rajoista [Contested
Commoadities. The limits of commoditization and de-commoditization]. Tiede & Edistys, 31(1), 7-26.

Sassatelli, R. (2006). Corpi ibridi. Sesso, genere, sessualita. Aut Aut, 330(2), 29-57.

Sassatelli, R., & Santoro, M. (2002). Il libro, la lettura e la scrittura. L'informazione bibliografica, 1, 117-132.

Sassatelli, R. (2002). Corpi in pratica: habitus, interazione e disciplina. Rassegna ltaliana di Sociologia, 42(3), 429-457.
Sassatelli, R., & Scott, A. (2001). Novel food, new markets and trust regimes. European Societies, 3(2), 211-242.
Santoro, M., & Sassatelli, R. (2001). La mafia come repertorio. Frammenti di analisi culturale. Polis, 3, 409-430.
Sassatelli, R. (2001). Trust, choice and routine: Putting the consumer on trial. Critical Review of International Social and
Political Philosophy, 4(4), 84-105. [reprinted in Trusting in Reason: Martin Hollis and the Philosophy of Social Action, P.
King, Ed, Frank Cass, London, 2003].

Sassatelli, R. (2000). From value to consumption. A social-theoretical perspective on Simmel’s Philosophie des Geldes.
Acta Sociologica, 43(3), 207-218.

Sassatelli, R. (2000). The commercialization of discipline. Fitness and its values. Journal of Italian Studies, 9(4), 332-349.
[reprinted in The Body. A Reader, M. Fraser e M. Greco, Ed, Routledge, London, 2005].

Sassatelli, R. (1999). Interaction order and beyond. A field analysis of body culture within fitness gyms. Body & Society,
5(2-3), 227-248.

Sassatelli, R. (1999). Fitness gyms and the local organization of experience. Sociological Research Online, 4(3).
Sassatelli, R. (1999). Plasticita, corpo e potere. Rassegna Italiana di Sociologia, 40(4), 627-649.

Sassatelli, R. (1998). Il corpo della donna tra nuove tecnologie e cultura commerciale. Rassegna Italiana di Sociologia,
39(3), 517-526.

Sassatelli, R. (1997). Consuming ambivalence: Eighteenth century public discourse on consumption and Mandeville’s
legacy. Journal of Material Culture, 2(3), 339-360.
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