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I am a Professor of Marketing. My research focuses on improving advertising decisions 
across digital and traditional channels. In recent years, my studies have focused on television 
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My research has appeared in international journals such as the Journal of Marketing Research, 
the Journal of the Academy of Marketing Science, and the International Journal of Research in Marketing. 
I joined emlyon business school in 2018. I received my PhD from IESE Business School, 
Spain. I also hold a bachelor and a master degree in Engineering from Universidad Católica, 
Chile. 
I currently serve in the board of directors of Fundación América por la Infancia, a company 
with social purpose based in Latin America. 
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1. Advertising 
2. Advertising content 
3. Advertising effectiveness 
4. Marketing mix modeling 
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EMAC - OSLO, NORWAY (June 2016) 
-An Empirical Study of the Effects of Contextual Advertising on Television 
-An Empirical Investigation of Direct-to-Consumer Campaign Effectiveness in the Presence of 
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-Optimal Introduction Sequence for a New Component Technology across the Product Line 
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