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David Boto-Garcia
Contact details
Address:

Education

2020: PhD in Economics, University of Oviedo, Spain.
2016: Master in Economics, Universities of Oviedo, Cantabria and Basque Country, Spain
2015: Bachelor of Economics, University of Oviedo, Spain

Professional Positions

2021- Assistant Professor (Junior), Department of Economics, University of Oviedo.
2021: Substitute Professor, Department of Applied Economics, University of Oviedo, Spain.
2020: Researcher in Tourism Economics, Tourist Information System of Asturias.

2017-2020: PhD fellow, Department of Economics, University of Oviedo, Spain.
2014-2015: Scholar at Department of Economics, University of Oviedo, Spain.

Research Interests / Research Profile
Household Economics, Tourism Economics, Applied Econometrics

Publications
Articles in peer-reviewed journals (JCR indexed)

29. Boto-Garcia, D. (2022). “Order does matter: recency effects in tourist satisfaction after
multidestination trips”. Current Issues in Tourism, forthcoming.
https://doi.org/10.1080/13683500.2022.2155507

Impact factor 2021: 7.578, Q2 in HOSP., TOU, LEIS. & SPORT (15/57)

28. Boto-Garcia, D. (2023). “Investigating the two-way relationship between mobility flows and COVID-
19 infectious cases”. Economic Modelling, 118, 106083.
https://doi.org/10.1016/j.econmod.2022.106083

Impact factor 2021: 3.875, Q1 in ECONOMICS (91/379)

27. Boto-Garcia, D. and Leoni, V. (2022). “The economic value of coastal amenities: Evidence from
beach capitalization effects in peer-to-peer markets”. Environmental and Resource Economics,
forthcoming. https://doi.org/10.1007/s10640-022-00735-5

Impact factor 2021: 4.955, Q1 in ECONOMICS (54/379)

26. Boto-Garcia, D. (2022). “Methods to examine omitted variable bias in hedonic price studies”.
Tourism Economics, forthcoming. https://doi.org/10.1177/13548166221113437
Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

25. Bafios-Pino, J.F., Boto-Garcia, D. and Zapico, E. (2022). “Persistence and dynamics in the technical
efficiency of toll motorways: The Spanish case”. Economics of Transportation, 31, 100270.
https://doi.org/10.1016/j.ecotra.2022.100270

Impact factor 2021: 2.829, Q2 in ECONOMICS (134/379)
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24. Boto-Garcia, D., Bafios-Pino, J.F., Del Valle, E. and Sustacha, I. (2022). “Vacation rental market
regulaton and accommodation supply growth”.  Tourism  Economics, forthcoming.
https://doi.org/10.1177/13548166221110530

Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

23. Boto-Garcia, D., Bucciol, A. and Manfré, M. (2022). “The role of financial socialization and self-
control in saving habits”. Journal of Behavioral and Experimental Economics, 100, 101903.
https://doi.org/10.1016/j.socec.2022.101903

Impact factor 2021: 1.831, Q3 in ECONOMICS (214/379)

22. Boto-Garcia, D. and Escalonilla, M. (2022). "University education, mismatched jobs: Are there
gender differences in the drivers of overeducation?'. Economia Politica, 39, 861-902.
https://doi.org/10.1007/s40888-022-00270-y

Impact factor 2020: 1.143, Q4 in ECONOMICS (306/379)

21. Bafios-Pino, J.F., Boto-Garcia, D., Del Valle, E. and Zapico, E. (2022). “Is visitors’ expenditure at
destination influenced by weather conditions?”. Current Issues in Tourism, forthcoming.
https://doi.org/10.1080/13683500.2022.2058468

Impact factor 2021: 7.578, Q2 in HOSP., TOU, LEIS. & SPORT (15/57)

20. Boto-Garcia, D. and Bafios-Pino, J.F. (2022). “Propelled: Evidence on the impact of vaccination
against COVID-19 on travel propensity”. Current Issues in Tourism, 25(24), 3953-3972.
https://doi.org/10.1080/13683500.2022.2039099

Impact factor 2021: 7.578, Q2 in HOSP., TOU, LEIS. & SPORT (15/57)

19. Boto-Garcia, D. and Bafios-Pino, J.F. (2022). “Social influence and bandwagon effects in tourism
travel: Evidence from Europe”. Annals of Tourism Research, 93(3), 103366.
https://doi.org/10.1016/j.annals.2022.103366

Impact factor 2021: 12.853, Q1 in HOSP., TOU, LEIS. & SPORT (3/57); Q1 in SOCIOLOGY (1/148).

18. Boto-Garcia, D. (2022). “Heterogeneous price adjustments among Airbnb hosts amid COVID-19:
Evidence from Barcelona”. International Journal of Hospitality Management, 102, 103169.
https://doi.org/10.1016/}.ijhm.2022.103169

Impact factor 2021: 10.427, Q1 in HOSP., TOU, LEIS. & SPORT (5/57)

17. Boto-Garcia, D. and Mayor, M. (2022). “Domestic tourism and the resilience of hotel demand”.
Annals of Tourism Research, 93 103352. https://doi.org/10.1016/j.annals.2022.103352
Impact factor 2021: 12.853, Q1 in HOSP., TOU, LEIS. & SPORT (3/57); Q1 in SOCIOLOGY (1/148).

16. Boto-Garcia, D. and Leoni, V. (2021). “Distance travelled in times of pandemic: A switching
regression approach”. Tourism Economics, https://doi.org/10.1177/13548166211059414
Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

15. Bafios-Pino, J.F., Boto-Garcia, D., Del Valle, E. and Sustacha, I. (2021). “The impact of COVID-19
on tourists’ length of  stay and daily expenditures”. Tourism Economics,
https://doi.org/10.1177/13548166211053419

Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

14. Boto-Garcia, D. and Bafios-Pino, J.F. (2021). “Deep habits and travel resilience after COVID-19".
Tourism Economics, https://doi.org/10.1177/13548166211052139
Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

13. Boto-Garcia, D. (2022). “Multiway clustering in tourism research”. Current Issues in Tourism, 25(3),
363-378. https://doi.org/10.1080/13683500.2021.1965552
Impact factor 2021: 7.578, Q2 in HOSP., TOU, LEIS. & SPORT (15/57)
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12. Boto-Garcia, D. (2022). "Habit formation in tourism travelling”. Journal of Travel Research, 61(1),
16-32. https://doi.org/10.1177/0047287520964597
Impact factor 2021: 8.933, Q1 in HOSP., TOU, LEIS. & SPORT (9/57)

11. Boto-Garcia, D., Alvarez, A. and Bafos-Pino, J.F. (2021) “Modelling heterogeneous preferences
for nature-based tourism trips”. Papers in Regional Science, 100, 1625-1653.
https://doi.org/10.1111/pirs.12631

Impact factor 2021: 2.186, Q2 in ECONOMICS (182/379)

10. Boto-Garcia, D., Mayor, M. and DelaVega, P. (2021). “Spatial price mimicking on Airbnb: Multi-host
vs single-host". Tourism Management, 87, 104365 https://doi.org/10.1016/j.tourman.2021.104365
Impact factor 2021: 12.879, Q1 in HOSP., TOU, LEIS. & SPORT (2/57); Q1 in MANAGEMENT (5/226)

9. Boto-Garcia, D., Escalonilla, M.G., Zapico, E. and Bafios-Pino, J. (2021). “Scale heterogeneity in
hotel guests' satisfaction relative to room rates". Applied Economic Analysis, 29(87), 208-225. DOI
10.1108/AEA-07-2020-0093

Impact factor 2020: 1.042, Q4 in ECONOMICS (316/379)

8. Boto-Garcia, D. and Leoni, V. (2022). “Exposure to COVID-19 and travel intentions: Evidence from
Spain”. Tourism Economics, 28(6),1499-1519. https://doi.org/10.1177/1354816621996554
Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

7. Boto-Garcia, D., Zapico, E., Escalonilla, M.G., and Bafios-Pino, J. (2021). “Tourists' preferences for
hotel booking”. International Journal of Hospitality Management, 92 102726.
https://doi.org/10.1016/].ijhm.2020.102726

Impact factor 2021: 10.427, Q1 in HOSP., TOU, LEIS. & SPORT (5/57)

6. Boto-Garcia, D., Mariel, P., Bafios-Pino, J. and Alvarez, A. (2022). "Tourists’ willingness to pay for
holiday trip characteristics: A Discrete Choice Experiment". Tourism Economics, 28(2), 349-370.
https://doi.org/10.1177/1354816620959901

Impact factor 2021: 4.582, Q1 in ECONOMICS (63/379)

5. Boto-Garcia, D. and Bucciol, A. (2020). “Climate change: Personal responsibility and energy saving”.
Ecological Economics. https://doi.org/10.1016/j.ecolecon.2019.106530
Impact factor 2020: 5.389, Q1 in ECONOMICS (28/377); Q1 in ENV. STUDIES (24/125)

4. Boto-Garcia, D. and Alvarez, A. (2020). “Modelling the effects of store-flyers on supermarket sales:
An application to olive oil demand”. Journal of Retailing and Consumer Services.
https://doi.org/10.1016/j.jretconser.2020.102057

Impact factor 2020: 7.135, Q1 in BUSINESS (32/153)

3. DelaVega, P., Suarez-Fernandez, S., Boto-Garcia, D. and Prieto-Rodriguez, J. (2020). “Playing a
play: Online and live performing arts consumers profiles and the role of supply constraints”. Journal of
Cultural Economics, 44, 425-450. https://doi.org/10.1007/s10824-019-09367-y

Impact factor 2020: 3.315, Q2 in ECONOMICS (142/377)

2. Suérez-Fernandez, S. and Boto-Garcia, D. (2019). “Unraveling the effect of extrinsic reading on
reading with  intrinsic  motivation". Journal of Cultural Economics, 43, 579-605.
https://doi.org/10.1007/s10824-019-09361-4

Impact factor 2019: 1.740, Q2 in ECONOMICS (176/371)

1. Boto-Garcia, D., Bafios-Pino, J. and Alvarez, A. (2019). “Determinants of tourists’ length of stay: A
hurdle count data approach”. Journal of Travel Research, 58(6), 977-994.
https://doi.org/10.1177/0047287518793041

Impact factor 2019: 7.027, Q1 in HOSP., TOU, LEIS. & SPORT (3/56)
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Recent Research Projects

Title: Servicio de desarrollo y analisis de datos de naturaleza turistica.

Reference: FUO-186-22

Sponsor: Sociedad Publica de Gestidon y Promocion Turistica y Cultural del Principado de Asturias
Period: 21/04/2022 — 20/04/2023

Funds: €14,990

Main Researcher: José Bafios Pino

Title: Impacto socioeconémico de la llegada del AVE al Principado de Asturias
Reference: FUO-248-22

Sponsor: Camara de Comercio de Oviedo

Period: 15/06/2022 - 14/01/2023

Funds: €3000

Main Researcher: José Bafios Pino

Title: Estrategia de activacion juvenil 2022-2027

Reference: FUO-22-219

Sponsor: Consejeria de Presidencia del Principado de Asturias
Period: 25/05/2022 — 15/07/2022

Funds: €10,000

Main Researcher: Marta Gonzalez Escalonilla

Title: Caracter estratégico de la empresa IMASA Ingenieria y Proyectos, S.A. por su impacto econémico
en el Principado de Asturias

Reference: FUO-356-21

Sponsor: IMASA SA

Period: 22/11/2021 — 21/03/2022

Funds: €14,000

Main Researcher: José Bafios Pino

Title: El impacto econémico en Asturias de Ingenieria y Suministros Asturias, S.A. (ISASTUR)
Reference: FUO-346-21

Sponsor: ISASTUR

Period: 22/11/2021 — 21/03/2022

Funds: €14,000

Main Researcher: José Bafios Pino

Visiting Stays

2022: University of Bologna, Centre for Advanced Studies in Tourism, Department of Economics (2
weeks).

2019: University of Las Palmas de Gran Canaria, Department of Applied Economic Analysis (1 week).
2019: University of Verona, Department of Economics (10 weeks).

2018: University of Verona, Department of Economics (5 weeks).

Selected seminars

2022: University of La Republica. 20" October 2022. Title of the seminar: “The economics of second-
home tourism: Are there expenditure reallocation effects from accommodation savings?”.

2022: University of Bologna, Centre for Advanced Studies in Tourism. 9" September 2022. Title of the
seminar: “The effect of high-speed connectivity and accessibility on tourism seasonality”.

2021: University of Reading. Reading Online Sports Economic Seminars (ROSES). 21st May 2021.
Title of the seminar: “Managerial decision making and firm performance: Field evidence from
professional elite soccer”.



2

.':'.é.‘k UNIVERSIDAD DE OVIEDO
b= 00

2021: University of Valencia. Department of Applied Economics Il. 14t May 2021. Title of the seminar:
“Intra-household bargaining for a joint vacation”.

2019: University of Las Palmas de Gran Canaria. Department of Applied Economics Analysis. 1%t
October 2019. Title of the seminar: “The role of climate and distance in nature-based tourists’
destination choice”.

2018: University of Verona. Department of Economics. 27" June 2018. Title of the seminar: “A
Collective Discrete Choice Model for where to go on holidays”.

Awards and Scholarships

2022: Extraordinary End of Studies PhD Award, University of Oviedo

2017: PhD Scholarship (FPU), Ministry of Education, Culture and Sport, Spain.

2015: Master Scholarship for Excellence (Liberbank)

2015: Extraordinary End of Studies Prize in Bachelor of Economics, University of Oviedo, Spain.

Refereeing Activity

« Journal of Behavioral and Experimental « Journal of Hospitality and Tourism
Economics Management

« Journal of Productivity Analysis + Journal of Hospitality and Tourism Research

* Managerial and Decision Economics « Consumer Behavior in Tourism and Hospitality
« Journal of Sports Economics « Economics Bulletin (x2)

* Cities « PLOS ONE

* Empirical Economics * International Journal of Hospitality & Tourism
* Tourism Economics (x3) Administration

 Annals of Tourism Research (x5) « Journal of Tourism Analysis (x2)

* Current Issues in Tourism (x4) * International Gambling Studies



