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The cultural heritage of the Alma Mater Studiorum – University 
of Bologna is represented also through its Brand, the value and 
reputation of which requires meticulous and ongoing attention and 
protection. 

In recognition of the value that the Brand represents, the University 
has registered a series of marks in Europe and in other countries 
around the world in order to have the exclusive right to use the name 
“Alma Mater Studiorum – University of Bologna” and the figurative 
elements comprising the “sigillum”. 

This manual has been produced in order to guarantee the 
consistency and recognisability the University Brand, to leverage 
the distinctive identity of the Multicampus University, and to provide 
instructions on the correct use of the Brand to be applied to the 
University’s communication media.

INTRODUCTION
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THE UNIVERSITY BRAND
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The Sigillum Magnum was created by the painter Augusto Sezanne in 1888 to celebrate the VIII centenary of the 
creation of the Bolognese Studium. Engraved by Professor Giorgi di Firenze, it was minted in silver and bronze by 
the State Archive. There was no knowledge of any emblem of the old Bolognese Studium and so, when remaking 
the sigillum, the rules of the old universities and the customary rules that applied in the early XV century in our 
region were followed.

hISTOR Y

Components of the Sigillum Magnum 
The Sigillum Magnum is composed of the seals of the two guilds that formed 
the Bolognese Studium: the “University of scholars” (“Lawyers”, “Doctors” and 
“Artists”) and the three “Colleges of Doctors” (Colleges of Canon and Civil Law, of 
Medicine and of the Arts).

The following words are written in Gothic characters around the edge: S[IGILLVM) 
MAGNVM STVDII GEN[ERALIS) BONON[IENSIS). The words are separated by 
rosettes and there is a cross at the top. In the centre of the sigillum, there is a 
Gothic structure that is divided into a central section and two lateral sections, one 
above the other, on either side. 

Each section has a cusp over it, the largest of which is the central cusp. 
Inside the beaded ring, there are two inscriptions: “LEGVM BONONIA MATER” on 
the left and “PETRVS UBIQVE PATER” on the right, which are two hemistiches of a 
leonine verse with an overtly political meaning.

Section dedicated to the Guild of 
students of Law VNIV [eRSITAS] 
*IVRISTAR[VM], represented by the 
Madonna and child and a praying 
Saint Catherine, patron saint of 
lawyers (the lateral inscription on the 
right is INITIVM SAPIeNTIA).

Section dedicated to the Guild of 
Students of Medicine and of other Arts 
(Mathematics, Astronomy, Literature 
and Philosophy) and identified by 
the saints Cosma and Damiano, 
patron saints of physicians (the lateral 
inscriptions indicate the names of the 
two saints).

Section dedicated to the Colleges of 
teachers of Canon Law COLL[eGIVM] 
IVR[IS] PONT[IFICII], with the doctors 
kneeling at the side of the Madonna 
and child.

Section dedicated to the teachers 
of Civil Law COLL[eGIVM] IVR[IS] 
CIVIL[IS], with the emblem of the 
Annunciation.

Section dedicated to the Colleges of 
teachers of Medicine and of the Arts 
COLL[eGIVM] MeD[ICINe] eT.ART[IVM], 
with the emblem of San Luca (another 
traditional patron saint of physicians) 
seated with a crouching bull behind 
him.

In the upper central section, on the left, there 
is a shield with the emblem of Municipality 
of Bologna headed by the Capo d’Angio, 
while the shield of the People with the word 
LIBeRTAS is on the right.  
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The University Brand is a “mixed” brand, comprising both figurative and denominative components. 

THE FIGURATIVE COMPONENT: THE SIGILLUM 
In order to create a strong and distinctive graphic identity for the University of 
Bologna, it was necessary to create a unique and official logo that clearly reflected 
the symbols and components of the sigillum. 
In 2001 it was restyled, removing some of the less visible wording and details 
that appeared on the original sigillum. The new version bears the wording “Alma 
Mater Studiorum” around the outside and, at the bottom, the date of origin of the 
University. Inside the circle, the words “Università di Bologna” appear along with 
a stylised reproduction of the heraldic components of original sigillum.

THE DENOMINATIVE COMPONENT
The official name is: “Alma Mater Studiorum - Università di Bologna” written in 
TRAJAN PRO Regular typeface.
It is NOT permitted to make any changes such as, for example:
•	 the partial use of the name (only “Alma Mater Studiorum” 
 or only “Università di Bologna”)
•	 the use of different names (“Università degli Studi di Bologna, 
 “University of Bologna”, Unibo)

BRAND COMPONENTS
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Dating back to 1088, the ancient origin of the University of Bologna is one of the reasons for its great prestige. For 
this reason, the University’s most important documents and publications, the headed paper of the Rector and all 
publications issued to celebrate important dates or events bear the logo accompanied by the date of inception of 
the University. 
The expression in Roman numerals will accompany the logo, updated every ten years, to underline the long 
tradition that only the University of Bologna can boast. It will always be positioned at the bottom in the centre with 
respect to the logo.

CMXXX

FUTURE BR A ND VA R IATIONS

CMXL CMLXX M

2028 2058 2088
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PROPORTIONS

POSITIVE VERTICAL VERSION (main use)

X

40x

3x

20x

The University brand is geometric and there is a precise distance between the siglillum and the name. These 
proportions are an integral part of the Brand and cannot be changed. The Board of Governors, in a meeting on 
26 June 2019, approved the changes to the Brand’s proportions and established that it must be used only in the 
mainly vertical version.
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NEGATIVE VERS ION
The negative version of the Brand should only be used in cases where it is not possible to reproduce a colour 
version of the University of Bologna logo owing to incompatibilities with the background against which it is placed: 
colours similar to the institutional red or too dark or photographic backgrounds. In order to correctly apply this 
variation, see pages 20-22.
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TYPEFACES

TRAJAN PRO REGULAR
The institutional typeface. Using only 
capital letters, this typeface is used only 
in the University Brands and its various 
versions and in the University website 
headers

SOURCE SANS PRO
A typeface with free license for the body 
of the text, both in paper formats (e.g. 
business cards) and on web pages

SOURCE SERIF PRO
A typeface with free license for various 
uses or, alternatively, for titles

CINzEL
A typeface with free license that can be 
used for website headers as an alternative 
to the Trajan Pro Regular

MERRIWEATHER SANS
A typeface with free license that can be 
used for web page titles

CALIBRI
A typeface for Word and PowerPoint 
documents, email signatures and headed 
paper

GILL SANS MT CONDENSED
A typeface used only for signs within the 
University and self-produced signs (on 
doors, in classrooms)

ABCDEfGhILMNOpqRSTUVz 

ABCDEFGhILMNOPqRSTUVz 
abcdefghilmnopqrstuvz

abcdefghilmnopqrstuvz 
abcdefghilmnopqrstuvz

abcdefghilmnopqrstuvz 
abcdefghilmnopqrstuvz

ABCDefghilmnopqrstuvz
abcdefghilmnopqrstuvz

ABCDefghilmnopqrstuvz
abcdefghilmnopqrstuvz

The choice of the different typefaces identified allows for more space to be used - for both institutional and 
corporate uses - both in paper and digital formats. They are suitable for use in all reproduction scales and with all 
supports, guaranteeing readability also where the text is small and on mobile supports with screens and video. The 
following typefaces have been selected:

To facilitate the autonomous production of documents (headed paper, 
signs, etc.), two typefaces have been selected from those available in the 
Windows system. For other operating systems, the use of a similar typeface is 
recommended if those indicated are not available.

abcdefghilmnopqrstuvz 
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Pantone®: 1805
Four-colour process: C=0  M=91  Y=100  K=23
RGB: 187, 46, 41 
HEX: #bb2e29

Pantone®: COOL GRAY 11
Four-colour process: C=0  M=0  Y=0  K=82
RGB: 83, 86, 90  
HEX: #53565A

INSTITUTIO NA L  COLOURS
The particular shade of red used for the Sigillum was chosen as it is in harmony with the traditions, atmosphere 
and aesthetics of the city of Bologna. Exceptions are made only in cases that do not allow for the use of colour or 
where, due to graphic requirements, a different solution is needed, for example, where the background against 
which the Brand is to appear is a similar colour to the institutional red. In these cases, the alternatives indicated in 
this manual should be followed, avoiding any occasional variations in colour (see pages 18-22 on improper use).
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MINIMUM SIzES
The example reductions of the University of Bologna Brand shown on this page give a general indication of the 
sizes that allow readability of the words and symbols contained therein.

2 cm2,5 cm3 cm

The minimum sizes must be respected even when using the negative version of 
the Brand.

2 cm2,5 cm3 cm
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BUFFER  zONE

6x

6x6x

6x

6x

6x6x

6x

X

In order to ensure readability, a buffer zone is envisaged that surrounds the Brand and indicates the minimum space 
that must exist between the Brand and other elements (text, images). This zone is to be considered an integral part 
of the Brand itself. If the University brand is used in combination with other brands or in cases of co-branding, this 
buffer zone must always be respected.
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hORIzONTAL VERSIO N

5 cm 4 cm 3 cm

58x

2x

20x

3x

6x

6x6x

6x

To increase versatility, a horizontal version is available, to be used only in cases where the space available does not 
allow for the use of the vertical version. Also in this case, the rules regarding the colours to be used, the immutability 
of the Brand’s structure and observance of the buffer zone apply. 
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Changes to the sigillum 
compressions or name 

are NOT permitted

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

IMPROPER  US E

Modification of the distance 
between the name and the sigillum 

is NOT permitted

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

It is NOT permitted to use names such as: 
UNIVERSITà DEGLI STUDI DI BOLOGNA,

UNIVERSITY OF BOLOGNA, UNIBO

Inverting the position of the two 
elements is NOT permitted

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

ALMA MATER STUDIORUM
UNIVERSITà DEGLI STUDI DI BOLOGNA

The use of the sigillum on its own is 
NOT permitted: it must always be 

accompanied by the name  
ALMA MATER STUDIORUM 
UNIVERSITà DI BOLOGNA

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

Partial use of the sigillum 
is NOT permitted

Use of the Brand with low-quality 
resolutions is NOT permitted

To prevent the proliferation of illegitimate versions of the University Brand, which, as already pointed out, is a 
registered trademark, the following uses are not permitted. The examples below refer mainly to the University 
Brand but it remains understood that this covers also the Campus and Structure Brands.

Modification of the proportions 
between the name and the sigillum 

is NOT permitted
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ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

Changes to the Typeface used for 
the name are NOT permitted 

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

Grey versions are NOT permitted, 
including on coloured backgrounds

IMPROPER USE

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

The use of colours other than those 
of the University is NOT permitted

UNIVERSITà DI BOLOGNA

Partial use of the name 
is NOT permitted

The use of white backgrounds 
under the sigillum is NOT permitted 

with the exception of Campus Brands 
and those of Representacion 

en la Republica Argentina.

The use of institutional red for the 
name is NOT permitted 

The removal of ALMA MATER 
STUDIORUM UNIVERSITà DI 

BOLOGNA from the names of the 
Campuses is NOT permitted

The removal of ALMA MATER 
STUDIORUM UNIVERSITà DI 

BOLOGNA from the names of the 
Structures is NOT permitted
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USE ON GR EY B ACKGROUNDS

0% 40% 80%

10% 50% 90%

20% 60% 95%

30% 70% 100%

The table shows the permitted uses of the University Brand on backgrounds with different percentage levels of 
black.
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US E ON COLOURED BACKGROUNDS
On coloured backgrounds, the choice of whether to use the positive or negative colour image will depend on which 
provides sufficient contrast to ensure maximum readability. 

▶

▶

▶

▶
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USE ON P hOTOGR A PhIC BACKGROUNDS
A positive image (colour) of the Brand should be used on light, non-textured photographic backgrounds, while a 
negative image should be used on dark backgrounds. If the Brand is not clearly visible, a white square tile with at 
least a 70% degree of transparency should be positioned between the Brand and the photo, as per examples 2-3.

1  ▶

2  ▶

3  ▶

4  ▶



23

CAMPUS AND BUENOS AIRES SITE

The Campus Brands  p.24
Buenos Aires site  p.24
English version  p.25
Proportions  p.26
Negative version  p.27
Typefaces  p.28
Institutional colours  p.28
Minimum sizes  p.29
Buffer zone  p.30
Use on grey backgrounds  p.31
Use on coloured backgrounds p.32
Use on photographic backgrounds p.33
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ThE 4  CA MP US  BR A NDS

POSITIVE VERTICAL VERSION (main use)

The same criteria have been used also for the Brand of 
Representacion en la Republica Argentina in Argentina, 
which has a blue external fascia.
The University Brand name for Representacion en la 
Republica Argentina exists only in Spanish.

Specific variations of the University Brand have been registered for the 4 sites of the Multicampus University 
(Cesena, Forlì, Ravenna, Rimini) and for Representacion en la Republica Argentina, each of which is distinguished 
by the name of the relative city in the external fascia and the colour applied to the same. 

BUENOS  A IR ES  S ITE
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ENGLISh VERSIO N
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PROPORTIONS

POSITIVE VERTICAL VERSION - ITALIAN

X

40x

3x

20x

X

On this page, the Forlì campus Brand has been used by way of example to show the application of the Brand in 
colour for the various Campuses. 
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NEGATIVE VERSIO N
As the example shows, the internal background to the logo is always white, regardless of the colour of the 
background on which the Brand is placed. In cases where the contrast between the colour of the external fascia 
surrounding the logo and the background colour is not sufficient, a white line should be added to highlight the 
outline of the sigillum.

NEGATIVE VERTICAL VERSION - ITALIAN
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TYPEFACES
The Trajan Pro Regular typeface is used also for the names of the 4 campuses and for Representacion en la Republica 
Argentina, which are always preceded by “Alma Mater Studiorum - Università di Bologna”.

ABCDEfGhILMNOpqRSTUVz 

Pantone®: 485
Four-colour process: C=0  M=100  Y=91  K=0
RGB: 218, 41, 28 
HEX: #da291c

Pantone®: COOL GRAY 11
Four-colour process: C=0  M=0  Y=0  K=82
RGB: 83, 86, 90  
HEX: #53565A

For the Buenos Aires 
brand in Argentina
Pantone®: 296
Four-colour process: C=100  M=47  Y=0  K=69
RGB: 0, 45, 85
HEX: #002d55

TRAJAN PRO REGULAR

INSTITUTIO NA L  COLOURS
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MINIMUM SIzES

The minimum sizes must be respected even when using the negative version of 
the Brand for the Italian Campuses and Buenos Aires site.

2,5 cm3 cm

2,5 cm3 cm

The example reductions of the University Brand used for the 4 Italian campuses and Representacion en la Republica 
Argentina give a general indication of the sizes that allow readability of the words and symbols contained therein. 
Width sizes are always understood as referring to those of the name “Alma Mater Studiorum - Università di Bologna”.
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BUFFER  zONE

6x

6x6x

6x

In order to ensure readability of the Campus and Representacion en la Republica Argentina Brands, a buffer zone 
is envisaged that surrounds them and indicates the minimum space that must exist between the Brand and other 
elements (text, images). This zone is to be considered an integral part of the Brand itself. If the brand is used in 
combination with other brands or in cases of co-branding, this buffer zone must always be respected.

6x

6x6x

6x

X
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USE ON GREY BACKGROUNDS

0% 40% 80%

10% 50% 90%

20% 60% 95%

30% 70% 100%

The table shows the permitted uses of the University Brand in its Italian Campus and Representacion en la Republica 
Argentina versions on backgrounds with different percentage levels of black.
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USE ON COLOUR ED BACKGROUNDS
On this page, the Brand for the Forlì Campus has been used to illustrate the application of the Brand on coloured 
backgrounds. As the examples show, the internal background to the sigillum is always white, regardless of the colour 
of the background on which the Brand is placed. In cases where the contrast between the colour of the external fascia 
surrounding the sigillum and the background colour is not sufficient, a white line should be added to highlight the 
outline of the sigillum.

▶

▶

▶

▶
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US E ON P hOTOGRAPhIC BACKGROUNDS

1  ▶

2  ▶

3  ▶

4  ▶

A positive image (colour) of the Brand should be used on light, non-textured photographic backgrounds, while a 
negative image should be used on dark backgrounds. If the Brand is not clearly visible, a white square tile with at 
least a 70% degree of transparency should be positioned between the Brand and the photo, as per example 3.
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STRUCTURE BRANDS 

Proportions   p.36
English version  p.37
Negative version  p.37
Proportions  p.38
English version  p.39
Negative version  p.39
Typefaces  p.40
Institutional colours  p.40
Minimum sizes  p.41
Buffer zone  p.42
Use on grey backgrounds  p.44
Use on coloured backgrounds p.46
Use on photographic backgrounds p.48
Colours of the disciplinary areas p.49
The Brand in combination 
with several Divisions/Structures    p.52

(Bologna site) ▶

(Campus sites) ▶
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PROPORTIONS 

EXAMPLE OF A STRUCTURE BRAND (DEPARTMENT) FROM THE CAMPUS OF BOLOGNA
POSITIVE VERTICAL VERSION (main use)

X

40x

3x

20x

X

2X

The Identity System provides for the association of various denominative elements in order to distinguish the 
different affiliation (Department, School, Research centre, etc.). Said variations entail the addition of the name of 
the Structure beneath University Brand in a typeface that is reduced to 86% of the that of the wording “Alma Mater 
Studiorum - Università di Bologna”.
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ENGLISh VERSIO N

NEGATIVE VERSIO N
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PROPORTIONS

EXAMPLE OF A STRUCTURE BRAND (DEPARTMENT) FROM THE CAMPUS OF CESENA
POSITIVE VERTICAL VERSION (main use)

X

40x

3x

20x

2X
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ENGLISh VERSIO N

NEGATIVE VERSIO N
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TYPEFACES 

ABCDEfGhILMNOpqRSTUVz 

Pantone®: 1805
Four-colour process: C=0  M=91  Y=100  K=23
RGB: 187, 46, 41 
HEX: #bb2e29

When a Structure is
situated on a Campus
Pantone®: 485
Four-colour process: C=0  M=100  Y=91  K=0
RGB: 228, 5, 32 
HEX: #da291c

Pantone®: COOL GRAY 11
Four-colour process: C=0  M=0  Y=0  K=82
RGB: 83, 86, 90  
HEX: #53565A

The institutional typeface used in the denominative part of the University Brand for the Structures is Trajan Pro 
Regular. 

TRAJAN PRO REGULAR

INSTITUTIO NA L  COLOURS
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MINIMUM SIzES 
The example reductions of the University of Bologna Brand for the Structures give a general indication of the sizes 
that allow readability of the words and symbols contained therein. Width sizes are always understood as referring 
to those of the name “Alma Mater Studiorum - Università di Bologna”.

The minimum sizes must be respected even when using the negative version of 
the Brand.

3 cm 2,5 cm

3 cm 2,5 cm
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BUFFER  zONE

6x

6x6x

6x

X

3x

X

2X

6x

6x6x

6x

In order to ensure readability, a buffer zone is envisaged that surrounds the Brand and indicates the minimum space 
that must exist between the Brand and other elements (text, images). This zone is to be considered an integral part 
of the Brand itself. If the University brand is used in combination with other brands or in cases of co-branding, this 
buffer zone must always be respected.
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BUFFER zONE 

6x

6x6x

6x

X

2X

6x

6x6x

6x
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USE ON GR EY B ACKGROUNDS

0% 40% 80%

10% 50% 90%

20% 60% 95%

30% 70% 100%

The following tables show the permitted uses of the Structure brands on backgrounds with different percentage 
levels of black.
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USE ON GREY BACKGROUNDS 

0% 40% 80%

10% 50% 90%

20% 60% 95%

30% 70% 100%
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▶

▶

▶

▶

USE ON COLOUR ED BACKGROUNDS 
On coloured backgrounds, the choice of whether to use the positive or negative colour image will depend on which 
provides sufficient contrast to ensure maximum readability.
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US E ON COLOURED BACKGROUNDS 

▶

▶

▶

▶
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USE ON P hOTOGR A PhIC BACKGROUNDS 

1  ▶

2  ▶

3  ▶

4  ▶

A positive image (colour) of the Brand should be used on light, non-textured photographic backgrounds, while a 
negative image should be used on dark backgrounds. If the Brand is not clearly visible, a white square tile with at 
least a 70% degree of transparency should be positioned between the Brand and the photo, as per examples 1-2.
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Brand version Colour codes ECONOMICS AND MANAGEMENT

C=0  M=25  Y=95  K=0
PANTONE® 123

RGB: 255, 194, 34
hEX: #FFC72C

Departments of: 
•	 Management
•	 Economics

School of Economics and Management

Brand version Colour codes STATISTICAL SCIENCES

C=100  M=62  Y=0  K=0
PANTONE® 300 
RGB: 0, 92, 185
hEX: #005EB8

Department of: 
Statistical Sciences “Paolo Fortunati”

Brand version Colour codes LAW

C=35  M=10  Y=0  K=0
PANTONE® 283

RGB: 160, 201, 236
hEX: #92C1E9

Department of: 
Legal Studies

Brand version Colour codes ENGINEERING AND ARChITECTURE

C=100  M=0  Y=45  K=15
PANTONE® 3282 
RGB: 0, 149, 143

hEX: #008578

Departments of: 
•	 Architecture, 
•	 Civil, Chemical, Environmental and Materials Engineering
•	 Electrical, Electronic and Information Engineering “Guglielmo 

Marconi” 
•	 Industrial Engineering

School of Engineering

DISCIPLINAR Y AREA COLOURS 
In addition to the institutional colours, the Identity System provides for 16 different colours to indicate the different 
disciplinary areas, degree programmes (colour of the main subject), departments and schools.
The table shows: the version of the Brand to be used on each background, the printing system colour codes (four 
colour, Pantone®) and those used on the web (University portal, social media sites), the structures divided by 
disciplinary area (departments and schools).

Brand version Colour codes hUMANITIES

C=0  M=0  Y=0  K=0
PANTONE® BIANCO 
RGB: 255, 255, 255

hEX: #FFFFFF

Departments of:
•	 The Arts
•	 Classical Philology and Italian Studies
•	 Philosophy and Communication Studies
•	 Cultural heritage
•	 history and Cultures

School of Arts, Humanities, and Cultural Heritage
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Brand version Colour codes MEDICINE

C=0  M=100  Y=80  K=0
PANTONE® 186 
RGB: 227, 24, 55

hEX: #C8102E

Department of: 
•	 Experimental, Diagnostic and Specialty Medicine
•	 Biomedical and Neuromotor Sciences
•	 Medical and Surgical Sciences

School of Medicine

Brand version Colour codes SCIENCE

C=100  M=0  Y=85  K=25
PANTONE® 348
RGB: 0, 135, 82
hEX: #00843D

Departments of: 
•	 Chemistry “Giacomo Ciamician”
•	 Industrial Chemistry “Toso Montanari” 
•	 Physics and Astronomy
•	 Mathematics 
•	 Biological, Geological and Environmental Sciences 
•	 Computer Science and Engineering 

School of Sciences

Brand version Colour codes POLITICAL SCIENCES

C=90  M=100  Y=0  K=0
PANTONE® 267 
RGB: 73, 47, 146

hEX: #5F259F

Department of: 
Political and Social Sciences

D ISCIPL INA R Y A R EA  COLOURS

Brand version Colour codes FOREIGN LANGUAGES AND LITERATURES, INTERPRETING AND TRANSLATION

C=100  M=45  Y=0  K=15
PANTONE® 2945
RGB: 0, 105, 170

hEX: #004C97

Departments of:  
•	 Interpreting and Translation
•	 Modern Languages, Literatures and Cultures  

Brand version Colour codes PSYChOLOGY

C=30  M=77  Y=34  K=1
PANTONE® 7432
RGB: 186, 91, 128

hEX: #B15A7D

Department of:  
Psychology

Brand version Colour codes EDUCATION STUDIES

C=0  M=100  Y=35  K=35
PANTONE® 208
RGB: 163, 28,73
hEX: #861F41

Department of:
Education Studies “Giovanni Maria Bertin”
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DISCIPLINAR Y AREA COLOURS 

Brand version Colour codes VETERINARY MEDICINE

C=0  M=100  Y=5  K=20
PANTONE® 227 

RGB: 196, 28, 112
hEX: #AA0061

Department of:  
Veterinary Medical Sciences

Brand version Colour codes AGRICULTURAL SCIENCES

C=58  M=33  Y=100  K=15
PANTONE® 7496 
RGB: 110, 126, 31

hEX: #6E7E1F

Department of:  
Agricultural and Food Sciences

Brand version Colour codes PhARMACY AND BIOTEChNOLOGY

C=0  M=60  Y=100  K=0
PANTONE® 158 

RGB: 245, 128, 37
hEX: #F58025

Department of: 
Pharmacy and Biotechnology

Brand version Colour codes SCIENzE MOTORIE

C=100  M=87  Y=40  K=37
PANTONE® 655
RGB: 29, 42, 77
hEX: #002554

Department of: 
Life quality Studies

Brand version Colour codes SOCIOLOGY

C=71  M=76  Y=0  K=0
PANTONE® 2725 
RGB: 101, 93, 198

hEX: #685BC7

Department of: 
Sociology and Business Law
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COMBINATION WITh SEVERAL DIVISIONS/STRUCTURES
In the event that there is more than one Division/Structure involved in the design/promotion/dissemination 
of an event or project, to avoid any sigilla redundancy, only the name of the Division/Structure will be used in 
combination with the University Brand.

à
ALMA MATER STUDIORUM
UNIVERSIT  DI BOLOGNA

DIpARTIMENTO DI INGEGNERIA 
DELL’ENERGIA ELETTRICA 
E DELL’INfORMAzIONE
“GUGLIELMO MARCONI”

DIpARTIMENTO DI INGEGNERIA 
CIVILE, ChIMICA, AMBIENTALE 
E DEI MATERIALI

DIpARTIMENTO DI INfORMATICA - 
SCIENzA E INGEGNERIA

à
ALMA MATER STUDIORUM
UNIVERSIT  DI BOLOGNA

DIpARTIMENTO DI ChIMICA “GIACOMO CIAMICIAN”

DIpARTIMENTO DI SCIENzE E TECNOLOGIE AGRO-ALIMENTARI

DIpARTIMENTO DI ChIMICA INDUSTRIALE “TOSO MONTANARI”

▲  Vertical version: : the maximum width of the Structure name text must not exceed 
200% of the width of the dividing line (82% black). The line breaks of the names are not 
bound by those applied in the Structure brands.

▲  Horizontal version: the width of the Structure names, on the right, must not exceed 150% of the 
wording “Alma Mater Studiorum - Università di Bologna”. The line breaks of the names are not bound by 
those applied in the Structure brands.
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GENERAL ADMINISTRATION DIVISION BRANDS

Proportions   p.54
English version  p.55
Negative version  p.55
Typefaces  p.56
Institutional colours  p.56
Minimum sizes  p.57
Buffer zone  p.58
Use on grey backgrounds  p.59
Use on coloured backgrounds p.60
Use on photographic backgrounds p.61
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PROPORTIONS 

POSITIVE VERTICAL VERSION (main use)

X

40x

3x

20x

X

2X

The Identity System provides for the association of denominative elements to the University Brand in order to 
distinguish the General Administration divisions. Said variations entail the addition of the name of the division 
beneath University Brand in a typeface that is reduced to 86% of that of the wording “Alma Mater Studiorum - 
Università di Bologna”.
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ENGLISh VERSIO N

NEGATIVE VERSIO N
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TYPEFACES 

INSTITUTIO NA L  COLOURS

Pantone®: 1805
Four-colour process: C=0  M=91  Y=100  K=23
RGB: 187, 46, 41 
HEX: #bb2e29

Pantone®: COOL GRAY 11
Four-colour process: C=0  M=0  Y=0  K=82
RGB: 83, 86, 90  
HEX: #53565A

The institutional typeface used in the denominative part of the University Brand for the General Administration 
divisions is Trajan Pro Regular. 

ABCDEfGhILMNOpqRSTUVz 

TRAJAN PRO REGULAR
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MINIMUM SIzES 
The example reductions of the University of Bologna Brand for the General Administration divisions give a general 
indication of the sizes that allow readability of the words and symbols contained therein. Width sizes are always 
understood as referring to those of the name “Alma Mater Studiorum - Università di Bologna”. 

The minimum sizes must be respected even when using the negative version of 
the Brand.

3 cm 2,5 cm

3 cm 2,5 cm
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BUFFER  zONE 
In order to ensure readability, a buffer zone is envisaged that surrounds the Brand and indicates the minimum space 
that must exist between the Brand and other elements (text, images). This zone is to be considered an integral part 
of the Brand itself. If the University brand is used in combination with other brands or in cases of co-branding, this 
buffer zone must always be respected.

6x

6x6x

6x

X

3x

X

2X

6x

6x6x

6x
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USE ON GREY BACKGROUNDS 

0% 40% 80%

10% 50% 90%

20% 60% 95%

30% 70% 100%

The table shows the permitted uses of the Brands for the General Administration divisions on backgrounds with 
different percentage levels of black.



60

▶

▶

▶

▶

USE ON COLOUR ED BACKGROUNDS 
On coloured backgrounds, the choice of whether to use the positive or negative colour image will depend on which 
provides sufficient contrast to ensure maximum readability.
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US E ON P hOTOGRAPhIC BACKGROUNDS 

AREA DEL pATRIMONIOAREA DEL pATRIMONIO

1  ▶

2  ▶

3  ▶

4  ▶

A positive image (colour) of the Brand should be used on light, non-textured photographic backgrounds, while a 
negative image should be used on dark backgrounds. If the Brand is not clearly visible, a white square tile with at 
least a 70% degree of transparency should be positioned between the Brand and the photo, as per examples 2-3-4.
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APPLICATIONS 

Business cards p.64
Headed paper p.65
Envelopes p.66
Folders with pockets p.67
Website headers p.68
Social networks p.70
Videos p.72
Signs p.73
Power Point templates p.74
Combination with other 
Divisions/Structures p.75
Merchandising p.76
E-mail signatures p.77
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BUSINESS  CA R DS 
The business cards bear the positive vertical version of the University/Campus/Representacion en la Republica Argentina 
Brand on the left-hand side. On the right-hand side, separated by a vertical grey line, appear the details of the card holder 
which are left justified: Structure name, Unit name (where relevant), Office name (where relevant) followed by the name 
and surname of the card holder, their qualification, address and other information in Source Sans Pro typeface.

Nome Cognome
Qualifica

SEDE DI BUENOS AIRES

Marcelo T. de Alvear 1149  
Buenos Aires - Argentina 
tel.+00 123456789
informes@unibo.edu.ar
Skype: nome.cognome

CMXXX

ALMA MATER STUDIORUM 
UNIVERSITà DI BOLOGNA

Via zamboni 33  40126 Bologna  Italia  
tel.+39 051 20 12345
rettore@unibo.it

Nome Cognome
Rettore

Nome Cognome
Qualifica

AREA RAPPORTI IMPRESE, 
TERZA MISSIONE E COMUNICAZIONE
Settore Comunicazione
Uff icio Comunicazione istituzionale 

Via Mario Rossi 3  40121  Bologna  Italia
tel.+39 051 20 12345
cell. +39 123 456789
comunicazione.istituzionale@unibo.it

Nome Cognome
Qualifica

AREA DI CAMPUS 
DI RAVENNA E RIMINI 
Settore Aff ari generali 
e servizi al personale Rimini
Uff icio Segreteria di Campus 
e rapporti istituzionali Rimini

Via Angherà 22  47921 Rimini  Italia
tel. +39 0541 1234567
nome.cognome@unibo.it

Nome Cognome
Qualifica

DIPARTIMENTO DI ARCHITETTURA
Sede di Cesena

Via Mario Rossi 3  40121 Cesena  Italia
tel.+39 051 20 99999   fax+39 051 20 99999
cell. +39 335 0000000
nome.cognome@unibo.it
Skype: nome.cognome

Nome Cognome
Qualifica

DIPARTIMENTO DI INGEGNERIA 
DELL’ENERGIA ELETTRICA 
E DELL’INFORMAZIONE
“GUGLIELMO MARCONI”

Viale del Risorgimento 2  
40136  Bologna  Italia
tel. +39 051 20 12 34567
nome.cognome@unibo.it

▲  Rector’s business card

▲  Division business cards

▲  Structure business cards

◀  Argentina Campus business card
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hEADED PAPER 
The headed paper for the University, its Structures and General Administration Divisions, which is in A4 format, 
bears the positive vertical version in colour of the Brand at the top of the page while the footer contains the Unit/
Office name, addresses and other details in Calibri typeface. It must all be centred horizontally on the page.

 

Settore                         |  Ufficio                                             
Via ………………….. 00  |  40126 Bologna  |  Italia  |  Tel. + 39 051 2000000  |  ..............................@unibo.it 

 

 

Settore……………………………..|  Ufficio…………… 
Via ………………….. 00  |  47921 Rimini  |  Italia  |  Tel. + 39 0541 2000000  |  ..............................@unibo.it 

 

Via ………………….. 00  |  4Via ………………….. 00  |  4

via...................00  |  40100 Bologna  |  italia  |  tel. +39 051 123456  |  ........................@unibo.it

▲  Campus headed paper

◀  Structure headed paper

◀  Division headed paper
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DENOMINAzIONE STRUTTURA/AREA
VIA LOREM IPSUM, 4 - 40136 BOLOGNA - ITALIA

ALMA MATER STUDIORUM · UNIVERSITà DI BOLOGNA
VIA LOREM IPSUM, 4 - 40136 BOLOGNA - ITALIA

ENVELO P ES 
The envelopes used for different requirements are indicated below. Only the University Brand is used (complete 
positive vertical version in colour) printed on the front of the envelope, centred horizontally in respect of the short 
side. The flap bears the name of the Division/Structure and the address of the sender.

IL RETTORE

CMXX

▲  Envelope 16.8 x 11 cm - Front

▼  Envelope 16.8 x 11 cm - Back

▲  American envelope 22 x 11 cm - Front

▼  American envelope 22 x 11 cm - Back

◀  Manila envelope 26 x 19 cm - Front
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FOLDERS WITh POCKETS 
The institutional folders with pockets bear the vertical version (positive or negative depending on the background 
colours) of the University/Campus/Structure Brand in the bottom right-hand corner.

à

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

à

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

CAMpUS DI RIMINI

r I M I N I

▲  Institutional folder - Bologna site ▲ Institutional folder - Campus site

◀  Institutional folder - Department

ALMA MATER
STUDIORUM
UNIVERSITà 
DI BOLOGNA
CAMPUS DI RIMINI 

ALMA MATER
STUDIORUM
UNIVERSITà 
DI BOLOGNA

DEI

DIpARTIMENTO DI
INGEGNERIA DELL’ENERGIA ELETTRICA 

E DELL’INfORMAzIONE “GUGLIELMO MARCONI”

DIPARTIMENTO DI INGEGNERIA 
DELL’ENERGIA ELETTRICA 
E DELL’INFORMAzIONE
“GUGLIELMO MARCONI”
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WEBSITE hEA DERS 
The University Brand must be included in all headers of the University’s websites and generally positioned at the 
top on the left. For the denominative part of the header (e.g. University Library System), which is positioned to the 
right of the Brand and centred horizontally in respect of the same, the typeface used is Trajan Pro Regular or Cinzel 
(see p. 13 for the complete list of typefaces).

Where a University Structure has a graphic mark that distinguishes it, this must 
be placed to the right of the University Brand, separated by a vertical line that is 
1px wide and the same height as the Brand and in the primary colour of the site.

▲  Example header - Teacher website

▲  Example headers from the On Demand and Degree Programme websites    ▲

 ◀ ▲ Example header with a 
distinguishing graphic mark



69

Headers of websites created to promote initiatives of the University or one of its Structure (e.g. websites set up on 
the University’s On Demand platform) follow the same configuration as the University websites but they may use 
a customised typeface other than Trajan Pro Regular (or Cinzel) for the denominative part. The headers may be 
embellished with graphic elements.

WEBSITE hEADERS 
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SOCIAL  NETWOR KS 
The University’s social network headers, owing to technical limitations imposed by the various service providers, 
are the only sites where only the sigillum is used.

Facebook profile images
The University’s official Facebook page always uses the sigillum in the red colour 
of the university on a white background.
For the pages of the Italian and Representacion en la Republica Argentina, the 
sigillum of the Italian and Representacion en la Republica Argentina Brands is 
used on a white background. For the social media pages of the Departments, 
Degree Programmes, and Master’s Degree Programmes: sigillum on the colour of 
the main subject area (for a list of the official colours of the disciplinary areas and 
the colour version of the sigillum to use, see pages 49-51).

▲  Home page of the University’s Facebook profile ▲  Home page of the Cesena Campus’ Facebook profile

▲  Home page of the Argentina Campus’ Facebook profile ▲  Home page of a Department Facebook profile
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YouTube profile images
The University’s official YouTube page always uses only the sigillum in red on a 
white background. For YouTube pages of the Structures, the sigillum is used on 
the colour of the main subject area (see pages 49-51). The typeface to be used 
in the headers is Trajan Pro Regular and the name is always preceded by “Alma 
Mater Studiorum - Università di Bologna”.

SOCIAL NETWORKS 

Instagram profile images
The official University and Campus Instagram pages always use the sigillum in the 
red colour of the university on a white background.

▲ Home page of the Structure’s YouTube profile

▲  Instagram profile home page ▶

▲▲ Home page of the Structure’s YouTube profile

▲  Home page of the University’s YouTube profile
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VIDEOS 
Videos produced by the General Administration Divisions must always include the University Brand and those 
produced by the Structures or Campuses must include the University Brand tailored for the Structure or Campus 
in question. The Brand, which must always be on a white background, may appear at the start or end of the video 
and its form, proportions and colours may not be modified (see pages 18-19 on the improper use of the Brand).

The proportions of the Brand, which must be centred 
horizontally and vertically, are 50% of the base of the 
video format (e.g. 16:9, 1:1, 9:16).

Colours
For the background to any captions added, the General 
Administration Divisions must use institutional red 
while those produced by the Structures must use 
their own colours in accordance with those of the 
disciplinary areas specified on pages 49-51. 
Said colours may also be used for: 
• backgrounds on which graphics or text are placed
• texts
• infographics

Complete name
In addition to the Brand appearing at the start and/or 
end of the video, the full name of the University must 
also appear in the captions: “Alma Mater Studiorum – 
University of Bologna”

Typeface
The typeface to be used for the video title, captions 
and in general all the text added must be chosen from 
Source Sans Pro, Merriweather or Calibri (system 
typeface).

◀   ▲  Start/end of video - Examples with the University, Campus and 
Structure Brands

▲  Example of captions for a department video

gloriA BAzzoCChi
professoressa in traduzione fra lo spagnolo e l’italiano
Diparti mento di Interpretazione e Traduzione
Alma mater studiorum - università di Bologna

mAtteo zAvAlloni
ricercatore 
Diparti mento diScienze e Tecnologie agro-alimentari
Alma mater studiorum - università di Bologna
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SIGN S 

•     PUNTO INFORMATIVO | informAtion DesK

• ABCDEFG | english version

• FGHIL MN OPQRSTUVZ | english version

• SIDBNDEFGH IL OPQRSTU | english version

• CGHIL MN OPQ | english version

• DEFGHIL MN OPQR DSFAUYV FDV HSKFDH 
 english version

• EFGHNSIDUV DSF | english version

• AHGDS USDY BOSIUTHB SGHNBO IGHB
 english version

• BNDEFGH IAUFG VAIB | english version

• AGF UYSBUSTY HSIS BISTHB IBHDD
 english version

• AISD GIUDH BSIDUTHB ISUDFHB SIFGG 
 english version

• AHGDS USDY BOSIUTHB SGHNBO | english version

• BNDEFGH IAUFG VAIB | english version

• AGF UYSBUSTY HSIS BISTHB IBHDD | english version

NOME PALAZZO/COMPLESSO/STRUTTURA AREA/SETTORE 
Uffi cio

AREA/SETTORE 
Uffi cio

NOME STRUTTURA

Signs for the University and Campuses must always bear the vertical negative version of the Brand and be written 
in the Gill Sans MT Condensed typeface. The publisher templates for door/lecture hall/directional signs, the Style 
Manual and the relative symbols for the signs are available on the Intranet. 

▲  Totem

▲  Square directional sign

▲  ▼ Door/lecture hall signs available in A3, A4 and A5 horizontal and vertical formats

AULA A

Abcdefg Ghilmnop

NOME STRUTTURA

Settore/Uffi cio
nome Cognome
nome Cognome
nome Cognome

NOME STRUTTURA/
AREA
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Nome Cognome

Struttura

nome.cognome@unibo.it

www.unibo.it

Titolo presentazione
su una o più righe

Luogo e data

Nome Cognome
Struttura/Area xxxxxxxxxxxx

POWERP O INT TEMP L ATES 
The graphic layouts of the PowerPoint presentations for the Bologna and Campus sites, in 16:9 and 4:3 ratio 
(example below), are available on the Intranet and are composed of: a slide cover, a text slide and a closing slide. 
Only institutional typefaces and colours may be used for the diagrams, tables and forms added to the slides (see 
pages 13-15-28).

Struttura/Area xxxxxxxxxxxxStruttura/Area xxxxxxxxxxxxTitolo della slide

Testo corrente
▲  Slide cover example: Bologna site

◀  Text slide

▲  Closing slide

Nome Cognome

Struttura

nome.cognome@unibo.it

www.unibo.it

Titolo presentazione
su una o più righe

Luogo e data

Nome Cognome
Struttura/Area xxxxxxxxxxxxStruttura/Area xxxxxxxxxxxxStruttura/Area xxxxxxxxxxxxTitolo della slide

Testo corrente
▲ Slide cover example: Rimini Campus ▲  Closing slide

◀  Text slide
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I volti della storia
culture, incontri, patrimonif QUINDICESIMA EDIZIONE
DAL 20 AL 28 OTTOBRE 2018  |   BOLOGNA, ITALIA

CITTÀ
METROPOLITANA
DI BOLOGNA

CON IL PATROCINIO E IL CONTRIBUTO DI

www.festadellastoria.unibo.it

DIpARTIMENTO DI 
SCIENzE DELL’EDUCAzIONE
“GIOVANNI MARIA BERTIN”

DIpARTIMENTO DI pSICOLOGIA
ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

COMBINATION WITh SEVERAL DIVISIONS/STRUCTURES 
If several Structures are involved in the organisation of an event, the relative document (usually a poster, pamphlet, 
flyer, folder, etc.) should bear the University Brand in combination with the complete names of the Structures, as 
described on page 52. The combination does not constitute a “brand” but is a graphic mark.

ffffff
ALMA MATER STUDIORUM
UNIVERSITÀ DI BOLOGNA

DIPARTIMENTO DI MEDICINA SPECIALISTICA, 
DIAGNOSTICA E SPERIMENTALE 

DIPARTIMENTO DI SCIENZE BIOLOGICHE, 
GEOLOGICHE E AMBIENTALI 

BIOLOGO 
PROFESSIONE
LA

DI

SEMINARIO DI ORIENTAMENTO

10 OTTOBRE I 11.30
BIGEA - SEDE DI BOTANICA
VIA IRNERIO 42, BOLOGNA
AULA A OVEST

In collaborazione con

INGRESSO LIBERO
PREVIA REGISTRAZIONE ONLINE

https://eventi.unibo.it/professione-
biologo-bologna-2019

Organizzato da: 
Stefano Del Duca, Piera Versura, Pietro Sapia e Stefania Papa

◀  example combination - 
horizontal version

example combination - 
vertical version    ▼ 
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MERChA NDIS ING 
In order to encourage the diffusion of the image and brand of the University of Bologna at the national and 
international level, the University promotes active policies to leverage its own Brand. Among these, merchandising 
plays a key role in consolidating the sense of belonging and collective identity of the university community. 
The university has adopted several directives that define how Brands are to be used on merchandising items 
(resolution of the Academic Boards in July 2019), indicating that any product made to help advertise projects/
initiatives/events of the University/Campus or its Divisions/Structures must always bear the vertical version of the 
University Brand. 
The minimum sizes indicated on page 15 may be reduced depending on the type of support and printing used to 
produce the merchandise.

▲  Example application of the University Brand on merchandise
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E-MAIL  S IGNATURES 
In order to ensure stylistic consistency and recognisability of the University of Bologna in internal and external 
email communications, it is recommended to include your essential contact information using, where possible, 
the Calibri typeface (body or light cursive) in 100% black with a typeface size of at least 10pt. Any additional 
information you wish to include may be added after the essential information. 
The University Brand is used in email signatures must include the wording “Alma Mater Studiorum – Università di 
Bologna” even when the signature is in English. 
Other denominations (e.g. Università degli Studi di Bologna, Unibo) or partial denominations (e.g. solo “Università 
di Bologna”) should not be used. 
The use of the University/Campus/Structure Brand in a different format in email signatures is not permitted.

An example email signature is given below.:

Name Surname  
Qualification/Position
structure/Division
Unit - Office
Alma Mater Studiorum – Università di Bologna
Address/town
tel./mobile
Skype contact
website

Calibri bold
Calibri light italic

Calibri light
Calibri light 
Calibri bold 
Calibri light
Calibri light

Calibri light italic 
Calibri light italic
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Useful materials and information that can be downloaded are available:

on the Intranet:
 
•	 University	and	Campus	PowerPoint	templates	for	presentations
 https://intranet.unibo.it/Ateneo/Pagine/PresentazioniModelliGrafici.aspx

•	 Headed	paper	for	the	General	Administration
 https://intranet.unibo.it/Ateneo/Pagine/ModelliIstituzionaliAmmGenerale.aspx

•	 Internal	sign	templates	for	the	University	and	Campuses
 https://intranet.unibo.it/Ateneo/Pagine/ModelliSegnaleticaInterna.aspx

•	 Use	of	the	University,	Structure	and	organisational	division	brands
 https://intranet.unibo.it/Ateneo/Pagine/UsoMarchioAteneo.aspx

•	 University	Merchandising
 https://intranet.unibo.it/Ateneo/Pagine/Merchandising.aspx

on UniboImmagine (https://uniboimmagine.unibo.it/):

•	 Photographs

•	 Videos

•	 Other	University/Campus/Structure	communication	materials

A Printing	Platform is available for printing headed paper, envelope, business 
cards, folders, etc. : https://www.stampatiunibo.it/default.aspx

Contact details
ARTEC - Communication Unit 
comunicazione@unibo.it

REPOSITOR Y O F  CO MMUNICATION MATERIALS





www.unibo.it

ALMA MATER STUDIORUM
UNIVERSITà DI BOLOGNA

Published	by:	
ARTeC - Communication Unit


